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Ming Chuan University School of Communication
Integrated Marketing Focused Course Program Curriculum
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Executing unit: Department of Advertising and Strategic Marketing

(Revised on April 18, 2014)
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Course L Course #x Remarks
Type Course Name Credits
Code
@i 34337 LR L REERGFHE )
_ Integrated Marketing 2 Department of Advertising and
Required o : )
Communications Strategic Marketing
34112 R& & ~38 % ~ 3B s ~RB T %
Department of Advertising and
o BTN Strategic Ma}rketlng, Departmgnt
: . . 2 of New Media and Communication
Required Public Relations " : :
Administration, Journalism
Department, Radio and TV
Department
PR s '.»/:’_“., :‘5
& i 34223 R4 RE2TFREFHE, N
Required Advertising Creativity 2 Department of Advertising and
g Strategic Marketing
% 13 34323 pt o IO RE2TRHFHE &
Re ui//red Media Planning and 2 Department of Advertising and
g Purchasing Strategic Marketing
34323 B RIE(-) 2 R 3% ~3TH A ~RT
Principles of Department of Advertising and
_— Communication | Strategic Marketing, Department
s 2 of New Media and Communication
Elective - . :
Administration, Journalism
Department, Radio and TV
Department
34323 B RE(Z) 2 R &~ 778 5~ 37 5 ~ B T %
Principles of Department of Advertising and
o Communication Il Strategic Marketing, Department
B g . . .
: of New Media and Communication
Elective - . .
Administration, Journalism
Department, Radio and TV
Department
g0 32102 CH R R 2 il kSRR SR T
Elective Introduction to Electronic Department of New Media and




Media

Communication Administration,
Journalism Department, Radio
and TV Department

34111 B25 BB &~ 778 5~ 37 5~ B T
Advertising Department of Advertising and
_— Strategic Marketing, Department
s 2 of New Media and Communication
Elective " . .
Administration, Journalism
Department, Radio and TV
Department
_ 26301 FOER TR ] B4 FER 65
ElfctTve Strategic Brand Department of Advertising and
Management Strategic Marketing
el 32103 Bipap @i RAhRALE &
Elective Radio Program Production Radio and TV Department
i 12 32104 TGP g iE RHHw g
Elective Television Production Radio and TV Department
o 33320 TALFTRE BT FTRE A
=2 Television News Journalism Department
Elective -
Production
E g 33319 B ETE A PR K
Elective Radio News Production Journalism Department
E g 32317 B3 H At BT AT i
Elective Broadcast Market Analysis Radio and TV Department
32316 RT&pARNFE RibTmg
el Broadcast Program Radio and TV Department
Elective Production and
Management
> £ ﬁ = g 55 4(
50 29309 R AR i EoY LR G _
: : Department of New Media and
Elective Electronic Commerce L . .
Communication Administration
_— 29461 R UL AT RgE RS
=P Crisis Communication Department of New Media and
Elective . . .
Management Communication Administration
2wl L a5 il %
o 34426 LM giﬁ;’i«]ﬁjﬁ; ‘
=2 Customer Relations T E RS FHAZ S
Elective Management Department of Advertising and
g Strategic Marketing
3 34226 R % BLTERY 45
EI?CtTve Advertising Copy Department of Advertising and
Writing Strategic Marketing
2 ;A }.,/:r“., :‘5
_— 34222 TR RETERSFHE L
: . Department of Advertising and
Elective Consumer Insights . .
Strategic Marketing
i3 34232 &EH RE2TRHFHE X




Elective Corporate Public Department of Advertising and
Relations Strategic Marketing
E 0 34324 AR A 2 | BLTERHFHE
Ele‘ct;ve Marketing in Creative and Department of Advertising and
Cultural Industries Strategic Marketing
0 34338 S BEEFAY 2 REFREFHE &
Ele‘ct;ve Case Studies in Public Department of Advertising and
Relations Strategic Marketing
el 34340 ATEEAY (7 4 2 REFRGFHE L
Elective New Media Marketing Department of Advertising and
Strategic Marketing
E 34225 4RI 2 B FR 6T
Elective Principles of Marketing Department of Advertising and
Strategic Marketing
% L . Note:
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Students must complete 20 credit hours, among which, 8 are required courses and 12 are
elective credits; at least 6 credits shall come from the outside of the departments of the

student’s major and minor.
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All undergraduate students of Ming Chuan University can apply for this program through
electronic forms and be admitted upon approval. Students who have not yet been approved
can take courses of the program, but cannot receive Focused Course Program certificates.
Approved students have priority for enrolling in program courses.
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The elective courses listed for the curriculum can be applied to students who applied to the
program prior to the 2013-14 academic year.
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Students taking focused course programs offered by all departments of School of
Communication and those in cooperation with Business Administration Department can count
such courses as professional elective credits. Department Chair’'s approval is required when
students choose to take professional courses from outside School of Communication;
otherwise, the credits will not be deemed as professional electives and cannot be counted
toward graduation.




