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Ming Chuan University School of Communication

Brand Marketing Focused Course Program Curriculum
HEFHE > BHE 5(1053.28 337)
Executing unit: Department of Advertising and Strategic Marketing

(Revised on March 28, 2016)
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Course g Course  :°d Remarks
Type Course Name Credits
Code
o1 34225 74 3 B2 TR FHE K
Required Principles of Marketing 2 Department of Advertlsmg and
Strategic Marketing
i 26301 R - L B2 TR FHE K
. Strategic Brand 2 Department of Advertising and
Required : .
Management Strategic Marketing
< 34222 iR H R TR A E
. Consumer Insights 2 Department of Advertising and
Required . .
Strategic Marketing
34111 R45 BB &~ 378 5~ 37 4~ BT %
Advertising Department of Advertising and
@i Strategic Marketing,
Requi/red 2 Department of New Media and
Communication Administration,
Journalism Department, Radio
and TV Department
33215 B RE(-) 2 BB &~ 378 5~ 37 4~ BT %
Principles of Department of Advertising and
- Communication | Strategic Marketing,
= '% Department of New Media and
Elective o - .
Communication Administration,
Journalism Department, Radio
and TV Department
33216 B RE(Z) 2 RA A ~378 %~ 3R 5~ B 7%
Principles of Department of Advertising and
o Communication Il Strategic Marketing,
= "}f Department of New Media and
Elective o - .
Communication Administration,
Journalism Department, Radio
and TV Department
i3 32101 AT B3 2 R& G~ 378 % 37 A R R %




Elective Visual Communication Department of Advertising and
Strategic Marketing,
Department of New Media and
Communication Administration,
Journalism Department, Radio
and TV Department
34112 oS X B BA &~ 778 5~ 37 s~ BT %
Public Relations Department of Advertising and
0 Strategic Marketing,
= Department of New Media and
Elective o - .
Communication Administration,
Journalism Department, Radio
and TV Department
50 34337 VR B TR FHE
= Integrated Marketing Department of Advertising and
Elective o . .
Communications Strategic Marketing
gD 11101 & EMH EFEFEE X
Elective Introduction to Business Business Administration Department
e 11634 R E T A E IR w ,
i PR T8 R FEFEE
. International Marketing . . .
Elective Business Administration Department
Management
gD 11310 BTG EFEFEE X
Elective Organizational Behavior Business Administration Department
E iz 11331 (S Py EFEFEE L
Elective Marketing Research Business Administration Department
gD 11330 Wk T4 EFEFEE X
Elective Strategic Marketing Business Administration Department
E iz 11547 gegm EFEFEE L
Elective Sales Management Business Administration Department
E iz 11543 B AR EEERE
Elective Digital Creativity Business Administration Department
i3 97437 A v F'Z & 55 5
Elective Competitive Strategy International Business Department
> BY T 7 £ 55 1@ %
: . Department of New Media and
Elective Electronic Commerce . . .
Communication Administration
34426 RA &~ 3718 %
. REE B g I Department of Advertising and
=P Customer Relations Strategic Marketing,
Elective :
Management Department of New Media and
Communication Administration
gD 34338 OB EAY R2TREFHE X
Elective Case Studies in Public Department of Advertising and




Relations Strategic Marketing
::], @E/:‘: i/—?“" :z‘:
i i3 34340 AR 7 4 2 AE TR AT,
: , , Department of Advertising and
Elective New Media Marketing : .
Strategic Marketing
E i 34406 B4 Rwe il RETRRHE X
Elective Advertising Strategy and 2 Department of Advertising and
Planning Strategic Marketing
E i 34224 P S 2 REA2FR 745 &
Elective Public Relations Strategy Department of Advertising and
Strategic Marketing
2 EX R FHE
gy | 04223 . 2 B i AHE
: - - Department of Advertising and
Elective Advertising Creativity : .
Strategic Marketing
s 34324 T IAIR A 2 REFERGFHE K
= Marketing in Creative and Department of Advertising and
Elective . . .
Cultural Industries Strategic Marketing
% 3L  Note:

. BY¥ 288842 F3 L8803 s 12FAEBHME 22084 279 12k 6584
P RE K2 k2P o
Students must complete 20 credit hours, among which, 8 are required courses and 12 are
elective credits; at least 6 credits shall come from the outside of the departments of the

student’s major and minor.

2. M2 A FMFL > pFIEERRFELAERNY 5o KT zv’flp%\' ABEARTE NEFE o
HEFH2 827773y A FENE 'r&;@‘;‘éﬁ%ﬂ%@%ﬁ’”ﬂq T oo A2 BY > WEG %ﬁi
TRLELRL
All undergraduate students of Ming Chuan University can apply for this program through
electronic forms and be admitted upon approval. Students who have not yet been approved can
take courses of the program, but cannot receive Focused Course Program certificates.
Approved students have priority for enrolling in program courses.
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The elective courses listed for the curriculum can be applied to students who applied to the
program prior to the 2013-14 academic year.
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Students taking focused course programs offered by all departments of School of Communication
and those in cooperation with Business Administration Department can count such courses as
professional elective credits. Department Chair’s approval is required when students choose to
take professional courses from outside School of Communication; otherwise, the credits will not
be deemed as professional electives and cannot be counted toward graduation.




